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Our greatest asset is the versatility 
of our team. Working with clients 
on four continents meant having 
a team that is experienced in 
multicultural communication.

This year, PivotPath welcomed 
the following team members, 
who continue to deliver on the 
numerous assignments with greater 
insight into the work at hand 
and knowledge in the use of the 
appropriate tools needed to meet or 
even exceed the expectations of the 
clients.

PivotPath is an award-winning global brand 
marketing & communications agency serving 
municipalities, intergovernmental organizations, 
and community organizations across North 
America and West Africa. With offices in 
Lawrenceville, Georgia and Freetown, Sierra 
Leone, our mission is to provide innovative and 
effective marketing strategies and implement 
solutions that help organizations tell their stories 
and positively promote shared progress. 

With 80+ years of collective strategic 
communications experience, we help teams 
understand and embrace Mother Tongue, 
providing them with the ability to engage 
stakeholders with distinctive empathy and 

authenticity. Our team understands the complexities of multicultural communities 
and becomes our clients’ communication liaisons, creating compelling campaigns and 
visual imagery, overcoming communication barriers to educate, engage and empower 
communities. 

Telling Stories,  
Planning Success 

A Growing, 
Flexible Team

We help teams understand and embrace 
Mother Tongue, providing them with 
the ability to engage stakeholders with 
distinctive empathy and authenticity.”
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PivotPath’s Newest Team Members

https://www.facebook.com/pivotpath
https://www.linkedin.com/company/pivotpath/
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Why PivotPath 
STANDS OUT:

Good communication reaches  
people—great messaging drives shared success.

Our lean, competent team is one 
of the industry’s most diverse in 
culture, age, gender, abilities and 
professional backgrounds; we can 
work with 
anyone.

We understand cultural 
competency and the power of 
strategic market research and 
targeting, embracing these tools to 
craft campaigns that 
captivate the attention 
of stakeholders and 
strategic partners 
alike.

As a diverse team, we understand 
the complexities of communicating 
with multicultural audiences; we 
emphasize inclusive messaging.

Our journey to developing effective and 
engaging communications has positioned 
our clients as the key drivers of economic 
development, safety (peace) and social 
growth. 

When partnering on a new project, 
we initially ask ourselves: how can we 
strategically reach our clients’ hard-to-
reach audiences to build brand awareness, 
establish trust and evoke engagement?  

Our process entails meaningful market 
research and active insight into our 
client’s challenges and the communication 
barriers that make these hard-to-reach 
audiences hard to reach. We ask the ‘tough’ 
questions and use innovative techniques 
to understand and share your story and 
impact.

As professional communicators, we aim to 
build active listeners (audiences) by bridging 

connections between our clients and those 
they aim to partner with and serve; this 
separates good public relations from great 
storytelling.

Key 2022 Highlights:

PivotPath President and 
Founder Elizabeth M’balu 
Oke received the Gwinnett 
Chamber’s 2022 Emerging 
Entrepreneur Award.

Supporting the European 
Union in reaching and 
engaging over 124,000 
Sierra Leoneans through 
communications via video, 
newspaper, social media 
and website.

Provided over 150 hours 
of thought leadership and 
capacity-building support for 
over ten agencies spanning 
three continents.

PivotPath was voted Best 
in Gwinnett 2021 in the 
Marketing Firm category 
by Gwinnett Magazine.

Aided over 37 university 
students through our Young 
Marketing Professionals 
Pathways (YMPP) Internship 
Program.

Reached over 40,000 DeKalb 
County (Georgia) residents 
to build awareness of 
COVID-19 vaccinations.

Provided over 75 hours of 
pro bono services toward 
social change initiatives for 
nonpro it organizations in 
the United States and 
West Africa.

PivotPath was a proud 2022 
Gold Sponsor for Collins Hill 
High School Athletic 
Department in Gwinnett 
County, Georgia.



Key PivotPath Projects 
in 2022

Key Project #1: 
Helping the European Union 

Although the following projects aimed to 
target different geographical audiences, 
these groups both share a commonality of 
being underrepresented and hard to reach 
through traditional media practices.

Crafting communications that resonate with 
these audiences has involved creativity, 
sensitivity, and an empathic eye.

For the past 45 years, the European 
Union (EU) has been a key organization 
supporting the development of Sierra 
Leone, a vibrant country in West Africa 
that emerged from a civil war some 
twenty years ago this year. The EU has 
provided budget support and capacity-
building measures to strengthen 
the country’s capacity to promote 
democratic governance, economic 
growth, and sustainable development.

Our work with the “European Union’s 
Support to Governance Programme” 
and “European Union’s Support to 
Civil Society Organizations and Local 
Authorities for Local Development 
Programme” has not only highlighted 
the EU’s impact in-country but has also 
fostered networks with underserved 
populations such as women, youth, 
students, and persons with disabilities.

As an EU client-partner, we’ve provided 
visibility for the EU’s impact to improve 
the lives of Sierra Leoneans directly, 
create economic opportunities, and 
strengthen democracy in a country that 
deserves a chance to develop peacefully 
and thrive after a violent modern history.

Since February 2022, the PivotPath team 
has been in the field and on the ground, 
capturing pictures, developing videos, 
and collecting stories from those whose 
lives have been improved due to the 
EU’s support. 

For example, a female student from a 
rural town in Sierra Leone who’ll have 
the chance to live close to her classes 
for the first time—thanks to a new 
student hostel. Or the female Member 
of Parliament who attended a capacity 
building training and is better equipped 

to serve her constituents—and to work together with 
other female lawmakers. Or the petty farmers who 
can now sell goods all year, thanks to new, hygienic, 
protected market infrastructure. Or the millions of 
Sierra Leoneans whose government serves them 

better, strengthened in its institutional 
capacity to run elections, provide services, 
and govern. 

We have been fortunate to tell these 
stories this year. Ultimately, the on-the-
ground and strategic impacts are the EU’s 
mission—and ours. 

Our work with the 
“European Union’s 
Support to Governance 
Programme” and 
“European Union’s 
Support to Civil Society 
Organizations and 
Local Authorities for 
Local Development 
Programme” has 
not only highlighted 
the EU’s impact in-
country but has also 
fostered networks 
with underserved 
populations such as 
women, youth, students, 
and persons with 
disabilities.”

PivotPath team and EU/DAI PMU (from left to right, Amadu Wurie (PMU), 
Abdul Mansaray (PivotPath), Amanda Clemens (PivotPath), Amara Conteh 
(PivotPath), Abdul (PMU Team Member)

PivotPath team with the EU Ambassador to Sierra Leone Manuel Mullër 
and DAI Project Management Unit



Harris Computers - Canada

Since 2018, PivotPath has provided branding 
and marketing services to Harris Computer 
business units Global Public Safety, 
JailTracker, and Core Technology, with the 
addition of Dynamic Imaging in April 2022. 
As the Marketing and Communications 
partner, our team has engaged over 750 
local, state and federal law enforcement, 
corrections, dispatch, and investigative 
agencies in over 28 states. PivotPath has 
launched over forty-three campaigns, 
reaching over 70,000 public safety officials.

Key Project #2:  
Enabling DeKalb County 
to reach all its residents
In aiming to boost public knowledge and 
enthusiasm about COVID-19 vaccination, 
DeKalb County, Georgia officials found it 
challenging to reach a specific demographic: 
Blacks and African Americans over 45. For 
various reasons—a complex interplay of 
language, trust, and history—this subset of 
the community had not been as responsive 
to messaging about the importance of 
vaccination. In short, more was required to 
reach them where they were—to engage 
them and inspire action.

With our 10+ years of experience working 
with immigrant and refugee communities 
in the DeKalb city of Clarkston, Georgia, we 
partnered with the Dekalb County Board 
of Health to develop COVID-19 vaccination 
animation videos and informational 
handouts translated into the four major 
languages within this respective population: 
English, French, Arabic, and Swahili.

City of East Orange - New Jersey 

PivotPath provides community branding 
and marketing services for the City of East 
Orange, a historically diverse small city 
in the greater New Jersey area. Citizen 
values surveys, public communications, 
and messaging materials are based on 
local goals and values and are aimed at 
a multifaceted audience of residents, 
visitors, and businesses. The unified goal 
is to sustain East Orange’s transition from 
a post-industrial urban city to an invested 
community of commitment. 

Suffolk County Government - New York 

PivotPath provided promotional efforts 
through website development, social 
media, public relations, press releases, 
training materials, video productions, etc., to 
increase the visibility and communications 
of Suffolk County’s new campaign matching 
fund program. Our work aimed to engage, 

The “It’s Up to You” awareness campaign 
reframed vaccination, positioning it as a 
chance to protect communities, neighbors, 
and families. We emphasized the safety 
of the vaccines and that they are safe, 
accessible, and effective. Built into that was 
an implication of responsibility, yes—but 
also a choice. With the dissemination of 
the animations through cost-effective paid 
advertising, the campaign has reached over 
40,000 DeKalb residents, increasing public 
awareness of the importance of COVID-19 
vaccination and ways to prevent COVID-19 
infections and facilitating community 
discussions to address barriers and 
concerns about COVID-19 vaccination.

Other key projects 
this year

educate, and empower grassroots citizens 
by allowing them to become agents of 
change in the county through a political 
leadership role.

International Republican Institute

PivotPath creates compelling graphic design 
visual content in support of the International 
Republican Institute’s Center for Global 
Impact’s mission to encourage inclusive 
politics that are issue-driven and citizen-led. 
PivotPath ensures IRI has the graphic design 
tools to engage policymakers, activists, and 
the public.

With our 10+ years of 
experience working 
with immigrant and 
refugee communities 
in the DeKalb city of 
Clarkston, Georgia, 
we partnered with the 
Dekalb County Board 
of Health to develop 
COVID-19 vaccination 
animation videos and 
informational handouts 
translated into the four 
major languages...”
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